ABC, INC.

OWNED TELEVISION STATIONS
CHILDREN'S TELEVISION ACT
COMMERCIAL LIMITS CERTIFICATION
(LOCAL, SYNDICATED AND RESCHEDULED NETWORK PROGRAMS)

3RD QUARTER 2002.

and 12 per hour on weekdays.

The following locally-produced, syndicated or rescheduled network programs, which were produced and broadcast primarily
for an audience of children 12 years of age and under, were broadcast by station KGO-TV during the

The number of commercial minutes actually broadcast in such programming was no more than 10:30 per hour on weekends

In the case of a half-hour "island" of such programming, the number of commercial minutes did not exceed 5:15.

USUAL # OF VARIANCES IF

COMMERCIAL ANY AND REASON
PROGRAM TIME DAY LENGTH MINUTES FOR VARIANCE*
Disney's Lloyd in Space 12n-1230pm Sat 7/13/02 30 minutes 5:00 (DB)
(local mg of 7/20/02)
Mary Kate & Ashley in Action! 1230-1pm  Sat 7/13/02 30 minutes 5:30 (DB)
(local mg of 7/20/02)
Disney's House of Mouse 4-430pm  Sun 8/25/02 30 minutes 5:00 (DB)
(local mg of 8/24/02)
Teamo Supremo 430-5pm  Sun 8/25/02 30 minutes 5:30 (DB)
(local mg of 8/24/02)
Teamo Supremo 403-430pm  Sun 9/1/02 30 minutes 5:00 (DB) JIP'd at 4:03pm due
(local mg 8/31/02) College FB runover
The Proud Family 430-5pm  Sun 9/1/02 30 minutes 5:30 (DB)

(local mg of 8/31/02)

M Dedpe—

Sighature of Station Representative

Lilian Lechuga, Sales Operations Manager

Name/Position

October 7, 2002

Date

This certification is based on a review of the station's program logs.

* It is a violation of law if a variance results in a commercial total that exceeds the limits. The
Legal Department must be consulted immediately if such a variance is discovered.




